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   As of July 1st, 2021 

Mayor Victor M. Gordo  
Vice-Mayor Andy Wilson  
Hon. City Council Members Hampton, Kennedy, Madison, Masuda, Rivas, and Williams. 
The Pasadena City Council  
100 North Garfield Avenue  
Pasadena, CA 91109 

Dear Mayor Gordo, Vice Mayor Wilson, and Council Members, 

Atrium Group Pasadena wishes to propose the following regarding the City of Pasadena’s    
Cannabis licensing program, current applicants, operators, and District considerations: 

Atrium is committed to a win-win resolution for the City of Pasadena, its residents, and our co-
applicants, and  remains available to meet with the City Council and co-applicants/operators 
as required to work through the details. 

We appreciate the City of Pasadena for the opportunity to be a part of its business community and 
look forward to furthering Atrium Pasadena’s Social Equity Programs which are the pillars 
of our community outreach and interaction (please see attached).  

Atrium looks forward to launching its retail experience for the benefit of the City of Pasadena and 
its residents. 

Sincerely, 
The Atrium Group, LLC. 

Attachments:  
Atrium Pasadena Zoning Summary  
The Atrium Social Equity Attachment, with PSA featuring Mr. Kevin Garnett. 
MOU: Atrium Group, LLC and Ideal Youth, Inc.   

1.) Atrium is open to any District that supports the City of Pasadena, its residents, and our co-
applicants.
2.) If required, Atrium is agreeable to seeking potential locations outside of District 3 
in District 6. That said, considering the proposed zoning revisions, and contingent upon the 
City Council's extension of the C.U.P. due date, Atrium is confident that we can 
identify a compliant location within Districts 3 or 6.
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-Atrium Group Pasadena; Applicant and City Zoning (Summary)

Atrium Group is the role-model applicant for the City of Pasadena. Atrium Group scored number 3 
in the application process and is one of the few truly local applicants from Pasadena California 
representing diversity in ownership and management. Mr. Caramanis, and Mr. Marangu are 
former long-time Pasadena residents. SoCal/Atrium Group Pasadena Co-COO Rami Hajar is a 3rd 
generation resident of Pasadena whose family has lived in the city since 1970, and have 
developed over $65 million dollars in real estate within the city (in both District 6 and 7). Most of 
his immediate family members continue to reside and work in Pasadena to this day. 

-District Map/Applicants currently open and proposed Atrium Site(s)
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-Atrium Social Equity Programs; Personnel/Introduction.

Mike Marangu is Co-Founder of the “California Minority Alliance” which initially began in the 
Crenshaw district of Los Angeles. The California Minority Alliance (CMA) is a non-profit 
organization whose mission is to provide education, economic opportunities, and awareness that will 
guide minority individual’s and group entrepreneurial business avenues to participate in the cannabis 
medical and emerging adult use industries.  

At the core of CMA’s mission is social equity for people of color, correcting the years of unfair 
incarceration. For nearly 50 years, the federal War on Drugs policy targeted minority 
communities. While minorities endured unfair arrests throughout the country, the African  American 
community suffered the greatest loss due to mass incarceration after decades of biased law 
enforcement. 

A former resident and business owner in Pasadena for 8 years, Mike’s focus as the Atrium Group’s 
Social Equity Partner is addressing communities at risk in the cities where Atrium operates 
and interfacing with local stakeholders to spearhead our social equity platforms. These platforms 
include proactive and integrated “Zero Time Community Solution Impact and Benefactor 
Programs” for the local communities, such as Gang outreach through big brother mentorship and 
defined work force solutions (e.g. Denver Lanes Pasadena), computer literacy and 
journeyman apprenticeship programs, and retail partnership both financially in local event 
sponsorship and at the storefront; providing jobs and education through paid internships, and sales 
floor space for local social equity business owners to showcase their products within the Atrium 
retail environment.   

Atrium’s Health and Wellness Brand Ambassador Kevin Garnett will be working with Mike and 
the Atrium team by harnessing his celebrity to command the visibility required to expand social 
equity initiatives from concept to fruition.  

Mr. Mike Marangu- Atrium Group/Social Equity Director/
Owner.

Mr. Kevin Garnett- Atrium Group Health and Wellness

Brand Ambassador. (NBA Hall Of Fame Inductee 2021)
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(Cont’d) 

In concert with Atrium management, Mike and Kevin's core mission is addressing communities at 
risk in the cities where Atrium operates and interfacing with local stakeholders to spearhead our 
social equity platforms. These platforms include proactive and integrated “Zero Time Community 
Solution Impact and Benefactor Programs” for the local communities, such as Gang outreach 
through big brother mentor-ship and defined work force solutions, computer literacy and 
journeyman apprenticeship programs, and retail partnership both financially in local event 
sponsorship and at the storefront;  providing jobs and education through paid internships, and sales 
floor space for local social equity business owners to showcase their products within the Atrium 
retail environment.   

As we move forward to operations in Pasadena, Rami, Mike, and the Atrium staff are initiating 
the following Social Equity Initiatives as we open and operate in the future.

1.) Local Employees: Atrium Pasadena is committed to hiring over 70% of its staff  from the 
African American, Latin, and diverse communities in Pasadena. 

2.) Hire at least 70% of service vendors (i.e., security, maintenance, logistics etc.) from 
Pasadena’s diverse communities. 

3.) Provide programs for residents in Pasadena’s diverse communities to obtain the 
education, skills, training, and experience needed to work in the local regulated cannabis 
industry. 

4.) Create business partnerships in Pasadena between Atrium and local area minority owned 
Cannabis producers, manufacturers, and distributors. 

5.) Create mentoring programs for emerging cannabis business owners and entrepreneurs from 
undeserved communities in Pasadena.

6.) Continue with our initiative to give back to diverse communities in Pasadena most affected 
by the drug wars through partnerships, job training and ‘Zero Time” community support.  

Together, we will work with the City of Pasadena to ensure that Atrium Pasadena  will be a proud 
addition to the City of Pasadena's retail cannabis initiative.



Atrium Health and Wellness Community Partnerships:

Ideal Youth, Inc. (See MOU Attached)
https://idealyouth.org/

Atrium has executed a Memorandum of Understanding with the Pasadena-based non-profit Ideal 
Youth to develop a new program to support Ideal Youth's mission. Ideal Youth is the premiere 
Pasadena-based non-profit dedicated to educating students about workforce readiness, 
entrepreneurship, and financial literacy through interactive, hands-on advanced job training and 
career internships. 

Ideal Youth's purpose is to create dynamic entrepreneurs, workers, thinkers, and leaders through 
hands-on training of Pasadena youth who are transitioning into the modern workforce. The 
proposed program is targeted at young adults age 21 and over. The program is intended to provide 
education and on and job training for careers available in the cannabis industry, Atrium is 
committed to hiring young adults who participate in the Ideal Youth training program. 

I. Atrium Group's Chris Berman, briefs the
community on what cannabis legalization means
for the City of Pasadena.

II. Atrium Group Atrium Group/Social Equity
Director/Owner Mike Marangu, discusses The
Atrium Group Pasadena's Partnership with
Ideal Youth, Inc.
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Community Outreach and Youth Education:

; 
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-Current Atrium Social Equity Programs: Social Equity Programs active in Atrium affiliate
stores, and existing engagement of over 5 years: (See Attached Video).

1.) Hope in the Valley (501(c)(3): https://www.hopeofthevalley.org/ 

2.) Weed for Warriors; (https://www.wfwproject.org/). 

3.) The Weldon Project “Mission Green Initiative: https://www.theweldonproject.org/ 

The Weldon Project launched The Mission [Green] initiative to raise the bar for awareness, social 
justice, and social equity by providing unique ways for cannabis businesses and consumers to 
participate in a nationwide campaign aimed to provide relief to those who have been negatively 
impacted by Cannabis prohibition. 

The Weldon Project is dedicated to funding social change and financial 
aid for those who are still serving prison time for cannabis-related 
offenses. Through extensive partnerships throughout the legal Cannabis 
industry. 

Weed for Warriors Project is a social justice lifestyle brand supporting 
holistic rehabilitation for veterans through community-based projects, 
proactive care advocacy, cannabis education and compassion WFWP urges 
change for the empowerment of the people. Atrium regularly donates gratis 
products to WFWP from our retail stores.  

Hope for the Valley’s mission is to prevent, reduce and eliminate poverty, 
hunger, and homelessness. We do this by offering immediate assistance 
and long-term solutions. We are a faith-based independent 501(c)(3) 
nonprofit organization that does not discriminate based on gender, age, 
ethnicity, sexual orientation, religious affiliation or lack thereof. Our 
services are grounded in a deep respect for the dignity inherent in each 
human being.  

Atrium’s activation includes a point of purchase “round up program” at
Atrium facilities.

http://www.hopeofthevalley.org/
http://www.wfwproject.org/)
https://www.theweldonproject.org/
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4.) She Ready Foundation: https://readytosucceedla.org/she-ready/ 

develop valuable skills and develop a network of industry professionals. Scholars join RTS during 
their sophomore, junior or senior year and remain in the program throughout their first year of 
full-time employment. Each scholar receives personalized career and personal development 
coaching, access to an extensive professional network, paid internship experiences, and annual 
scholarship funding to cover basic needs. As a result of this commitment, RTS Scholars graduate 
from college at a rate 10 times greater than foster youth nationwide and are far more likely to secure 
full-time employment. For them, what was once unimaginable is now a reality. 

Atrium Social Equity Brand Partnerships- Atrium Brand partnerships empowering local Social 
Equity Brands.
Current Social Equity Brand Partnerships (SEB): (In 2021, Atrium committed to providing 30% 
of its existing shelf space in Atrium to local Social Equity Brands, at zero cost to the SEB, 
where traditionally shelf space is sold at a premium).  
1. Ball Family Farms (the first vertically integrated, minority-owned, Social Equity commercial

cannabis facility in Los Angeles).
2. Viola (City of Los Angeles social equity licensee, with a focus of empowering minority

ownership by creating a coalition of minority investors who own and operate Viola).
3. PRC/Precious Rose: (Long Beach Social Equity Company).
4. Mary’s Flowers: (Oakland Social Equity Company).
5. Next Level Edibles: (Oakland Social Equity Company).
6. Inter Ex: (Only Black owned Type 7 Extraction license in Oakland).
7. Lobo Canigars: (Oakland Social Equity Company).
8. House of Loud: Featuring Legendary NBA Athlete Kevin Garnett.

The She Ready Internship Program connects transition-age foster 
youth with transformative experiences in the media, arts and 
entertainment industries. The program is supported by Tiffany 
Haddish’s She Ready Foundation and Ready to Succeed, a Career 
Accelerator for foster youth, who will provide training, mentor-ship
and ongoing support.  Selected applicants will have the opportunity to 

Atrium Health and Wellness Brand Partnerships- 
Haleigh’s Hope® 
https://haleighshope.com/

Haleigh’s Hope® is a whole-plant hemp extract containing naturally 
occurring cannabinoids. It is made from 100% organic, non-GMO 
ingredients and recently received USDA Organic certification. Haleigh’s 
Hope® is derived from a proprietary genetic strain of cannabis (also 
known as Haleigh’s Hope) that was carefully bred and cultivated over 
seven years to achieve a specific cannabinoid profile. Haleigh’s Hope® 
and its founder, Jason Cranford, are internationally recognized for their 
successful efforts in treating children with epilepsy and other serious 
diseases – so much so that the Georgia state medical cannabis law is 
known as the “Haleigh’s Hope Act.”



Additional Non-Profits. Atrium has contacted numerous Pasadena non-profit 
organizations. including Day One, Boys and Girls Club, Door of Hope, Young and Healthy (who 
informed Atrium about local cancer support groups), Outward Bound, Villa Park 
Boxing, Mentoring and Partnership for Youth Development, and Professional Child 
Development Associates.  Atrium learned about their missions and service programs and intends 
on supporting them financially in the future. Atrium will continue its engagement efforts with 
these important organizations. 

Science and Technology. To support the city's mission of science and technology, Atrium 
intends to support the non-profit Pasadena Bio. Pasadena Bio provides educational and training 
opportunities for potential future employees in the biotech industry and cost-effective 
incubator facilities with shared equipment and office space for start-up companies. Atrium 
will earmark any financial contribution to be used in connection with youth science and 
technology educational activities. 

History and Architecture. In recognition of Pasadena's rich history and architecture, Atrium 
intends to support Pasadena Heritage for its youth education program. Pasadena Heritage works 
to identify, preserve, and protect the historic, architectural, and cultural resources of the City of 
Pasadena through advocacy and education. 

Private Partnerships. Atrium supports local procurement of contractors and businesses in all of 
its projects. Atrium's local procurement plan involves two parts. The first part relates to 
utilizing contractors and businesses that can incorporate Pasadena's unique history and 
architecture into the Atrium project. The second part involves partnering with local 
contractors and businesses for services and supplies that are unrelated to architecture and 
design. 

Pasadena Historical Architects. Atrium intends to engage Historic Resources Group to design 
the Atrium facility in Pasadena. Founded in 1989, Historic Resources Group is a historic 
preservation consulting firm devoted exclusively to providing historic preservation 
planning, architectural! consultation. and development services. Historic Resources Group's 
unique mix of architects, historians, and planners will ensure that Atrium produces a 
storefront that honors Pasadena's rich architecture history and tradition. 
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Pasadena Historical Architects (Cont'd) 

Custom Woodworking. Atrium will utilize Pasadena Woodworks for its custom cabinetry, 
lighting, and displays. Pasadena Woodworks was established in 1972. Jim lpekjlan, the owner of 
Pasadena Woodworks, has been involved in many high profile historical restorations. One 
specialty of Pasadena Woodworks is recreation of historical furniture and light fixtures. Pasadena 
is known for its world-famous craftsmanship and design. Pasadena Woodworks is a continuation 
of that heritage. 

Plumbing Fixtures and Historical Hardware. Atrium will purchase all plumbing fixtures and 
hardware from George's Pipe and Plumbing Supply. Established in 1956, George's Pipe and 
Plumbing is an expert in Pasadena's architectural history. In light of the fact that Atrium will 
occupy a historic building in Old Pasadena, Atrium will utilize George's Pipe and Plumbing to 
purchase fixtures and hardware that are consistent with the building's design and seamlessly blend 
the old with the new. 

Local Artists. Atrium will collaborate with Pasadena Society of Artists to identify artwork from 
local artists to exhibit on its walls. Pasadena Society of Artists is an organization of 
professional artists from Pasadena and nearby communities that has continuously exhibited 
its members' artwork in Pasadena since its inception in 1925. 

Other Business Partnerships. Outside of the Pasadena related design elements, Atrium 
contemplates using local Pasadena businesses whenever possible. For example. Atrium engaged 
Pasadena House of Printing as its printer for the invitations to the community outreach meeting. 
ln addition, Atrium utilized local Pasadena office space in WeWork to conduct meetings during its 
initial community outreach. Similarly, Atrium will be working with Echo Factory on its 
marketing activities in Pasadena. Echo Factory is based in Old Pasadena and has done work 
for the City of Pasadena. 

In summary, Atrium will use local businesses to purchase supplies and other services whenever 
possible. These procurement opportunities and intended partnerships include: (i) Choice 
Granite and Kitchen Cabinets for marble counter tops; (ii) Pasadena Window Supply for 
glass windows; (iii) Felikian's Carpet One Floor & Home; (iv) Pasadena Electrician 
Masters for electrician services; (v) Foothill Lock and Key for fireproof safe: (vi) The HDTV 
Outlet in Pasadena for display monitors; and (vii) Audio Crafters for audio system installation. 

Atrium has a goal of using 70% local Pasadena businesses for goods and services associated with 
the Atrium build-out and operations.
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CLICK HERE FOR VIDEO PRESENTATION

ATRIUM PSA: "SOCIAL CHANGE"

https://vimeo.com/contentcartel/review/560200847/0897f62170


MEMORANDUM OF UNDERSTANDING 

BETWEEN 

ATRIUM GROUP LLC 

AND 

IDEAL YOUTH INCORPORATED 

This MEMORANDUM OF UNDERSTANDING (the "MOU") is dated as of January 16, 

2019 by and between The Atrium Group LLC ("Atrium") and Ideal Youth Incorporated ("Ideal 

Youth"). 

I. RECITALS

WHEREAS, Atrium is a vertically-integrated cannabis company committed to increasing youth 

educational programs within communities statewide to create inclusive and diverse youth 

employment opportunities within California's legalized cannabis industry. 

WHEREAS, Ideal Youth is a California 501 C3 non-profit corporation located in the City of 

Pasadena is dedicated to educating and training high school and college students about workforce 

readiness, entrepreneurship and financial literacy through interactive, hands-on advanced job 

training and career internships. 

WHEREAS, The City of Pasadena has recently passed an ordinance allowing cannabis companies 

to establish businesses within its city limits, are striving to educate and provide information to 

inform its youth about the careers in the cannabis industry that never existed before. 

WHEREAS, Ideal Youth has researched the multitude of career opportunities in the cannabis 

industry that has not been articulated to the students by its public school district throughout the 

City of Pasadena, are in the process of creating a tool kit for educating youth about furthering their 

career goals to participate in the new green job revolution taking place, as many of these 

careers/jobs require very specific skill sets and high end credentials, while others can be started 

with little or no experience. 

WHEREAS, Atrium and Ideal Youth are aware that across America, the state legalized marijuana 

industry already provides work for as many as 230,000 people. By 2021, that number is predicated 

to rise about 414,000. Roughly 35 percent of those jobs will be in California. Both entities are 

committed to educating students about the potential for career opportunities and have pledged to 



collaborate to ensure the youth in the City of Pasadena are educated and poised to take advantage 

of these opportunities. 

NOW, THEREFORE, In consideration for the promises set forth and as an expression of 

common intent, Atrium and Ideal Youth hereto agree as follows: 

II. PURPOSE

The purpose of this Memorandum of Understanding is to establish guiding principles and standards 

to govern the relationship between Atrium and Ideal Youth concerning the creation of an 

educational tool kit to inform youth about careers in the cannabis industry. 

III. Atrium and Ideal Youth Agree To The Following Objectives:

1. To develop a training program framework that will provide comprehensive cannabis

industry education with a focus on developing career path opportunities for low income

at-risk youth within the burgeoning cannabis industry;

2. To work together to execute this training program; and

3. To look for additional educational possibilities to further their like-minded career goals.

IV. Atrium Agree To The Following:

1. As evidence of Atrium's commitment and enthusiasm to partnership with Ideal Youth,

upon the signing of this MOU, Atrium shall donate Ten Thousand Dollars ($10,000.00) to

Ideal Youth.

2. Provide educational content and video production to inspire youth to seek careers in the

cannabis industry.

3. Assist in developing community seminars and cannabis career workshops designed educate

youth and parents in cannabis career opportunities.

4. Assist in structuring a program and workshops educate and assistance individuals in

expungement of cannabis related convictions from their records.

5. Provide on-going additional funding as determined to Ideal Youth to sustain its cannabis

educational program for youth.

6. Allow Ideal Youth to host field trips to its business locations as part of their educational

programs.

7. Provide local hire opportunities within their cannabis business structure.



V. Ideal Youth Agree To The Following:

1. Utilize the donated funds to cover the overhead cost of educational facilitators, training

facilities and all other expenses relating to this MOU.

2. Assist with creating educational content for video production and educational tool kit to

inspire youth to seek careers in the cannabis industry.

3. Assist in developing community seminars and cannabis career workshops designed educate

youth and parents in cannabis career opportunities.

4. Identify local high school and college students and parents to attend workshops and

trainings educating them about careers in the cannabis industry

5. Assist in developing a program and training to inform individuals about expungement of

cannabis related convictions from their records.

6. Schedule educational field trips to Atrium's business locations as part of the training

program.

7. Collaborate with local youth non-profit organizations to assist in training Pasadena's youth

in cannabis career opportunities.

8. Provide annual metrics and program outcomes to Atrium and Pasadena Mayor, city

manager and council members to measure program outreach and effectiveness.

9. Collaborate with local non-profit youth public health agencies to assist in further educating

youth about the importance of safe usage and psychological effects of cannabis products.

VI. Additional Provisions:

1. Atrium nor Ideal Youth shall at any time use the other's name or business identification in

any agreement, flyer, web site, advertisement, solicitation, print media, radio or television

media and shall not make any representations on behalf of the other party when entering

into any promises, agreements or obligations without the prior, express written

authorization of the other party, unless otherwise stated and expressed in this MOU.

2. The provisions of this MOU are subject to change with prior mutual written consent of

both parties. Assignment of responsibilities under this MOU by either party must be

approved by the other party.



3. The term of this MOU shall commence on the date indicated above and shall continue until

either party submit a 30 day written termination notification for any cause or convenience.

By giving their signatures below, Atrium and Ideal Youth, pledge their dedication to each

other to create a long-standing partnership that will strive to continue to generate additional

programs aimed at providing equal opportunities in the cannabis industry for low income

at-risk youth.

Atrium Group LLC 

By: 
------------- B__y; ___.,._.,,._,____,__. ______ _ 

Name: Na . y 
Title: Title: Presid¢nt 

ATRIUM EXECUTED COPY ON FILE 
WITH THE CITY OF PASADENA  
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