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February 26, 2016

TO: Steve Mermell
Interim City Manager

FROM: Matthew E. Hawkesworth 1Y s/
Director of Finance

SUBIJECT: Sales Tax by Geographic Area

The tables below recap sales tax revenues received by the City in specific areas. The first table
represents a quarter-by-quarter comparison for each of the last five quarters. The second table
represents the previous twelve-month cumulative total for each of the respective quarters. Also, the
sales tax information for Hastings Village and One Colorado represents a subset of the sales tax
information for the Hastings Ranch and Old Pasadena areas.

ONE QUARTER ENDING

Old Pasadena S 757,192 § 1,036,381 § 907,350 S 909,024 S 870,991
Hastings Ranch 758,161 898,856 744,887 764,338 774,590
South Lake 530,052 629,309 494,568 539,627 512,774
Northwest Pasadena 406,053 412,771 383,385 415,982 420,398
Hastings Village 397,518 497,816 377,333 405,191 415,034
Playhouse District 283,838 331,476 275,806 280,562 279,919
Paseo Colorado 163,350 192,496 170,926 175,384 155,178
One Colorado 91,648 133,807 101,763 112,552 102,465
S. Fair Oaks Survey 65,346 69,177 63,111 59,266 71,586
Rose Bowl 88,990 38,014 37,509 23,157 70,133
Total in Geo Areas™ 3,030,739 3,584,514 3,055,695 3,143,255 3,120,272
Total Not in Geo Areas 4,146,205 4,415,618 3,988,735 4,232,579 4,217,649
Citywide Total 7,176,944 8,000,132 7,044,430 7,375,834 7,337,921

CUMULATIVE 12 MONTHS ENDING FOR EACH RESPECTIVE QUARTER
Geo Area 9/30/2014 12/31/2015 3/31/2015 6/30/2015 9/30/2015

Old Pasadena $ 3293403 $ 3,347,742 S 3,476,694 5 3609947 $ 3,723,746
Hastings Ranch 3,074,929 3,095,774 3,148,174 3,166,242 3,182,671
South Lake 2,024,273 2,113,593 2,150,337 2,193,556 2,176,278
Northwest Pasadena 1,556,687 1,585,745 1,596,287 1,618,191 1,632,536
Hastings Village 1,648,839 1,654,540 1,669,686 1,677,858 1,695,374
Playhouse District 1,176,711 1,177,475 1,181,047 1,171,682 1,167,763
Paseo Colorado 871,353 787,853 754,609 702,156 693,984
One Colorado 448,326 438,436 438,965 439,770 450,587
S. Fair Oaks Survey 240,869 250,669 256,207 256,900 263,140
Rose Bowl 168,564 176,829 174,986 187,670 168,813
Total in Geo Areas™ 12,615,482 12,701,641 12,836,551 12,814,203 12,903,736
Total Notin Geo Areas 16,589,096 16,715,785 16,718,671 16,783,137 16,854,581
Citywide Total 29,204,578 29,417,426 29,555,222 29,597,340 29,758,317

*Some areas are subsets of other areas and overlap with others. The Total in Geo Areas counts sales tax from each
business once only.
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City of Pasadena
Historical Geo Area Sales Tax by Quarter
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Historical Geo Area Sales Tax by Benchmark Year
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The City receives retail sales tax information by sales tax permit number and not by location. If a
business has more than one location within the City, the information is aggregated for all its
locations and allocated by dividing the total sales tax revenue by the number of locations.

Geo Area Highlights

During the third quarter of 2015, 6 out of 10 geo-areas increased over the same quarter a year ago
while 4 geo-areas declined. Old Pasadena grew by 15 percent due in part to the new Tesla Motors
showroom, Apple Store, and Nike Store. Hastings Ranch’s growth of only 2 percent was hindered by a
decline in Business to Business. Northwest Pasadena saw an increase of 4 percent. Hastings Village
also grew 4 percent. One Colorado jumped 12 percent. South Fair Oaks Survey Area also gained 10
percent.

Four areas had declines in the same time comparison. South Lake declined by 3 percent due to a
business closure. South Lake will be impacted by the same issue in fourth quarter 2015. Playhouse
District slipped 1 percent due to declines in Retail. Paseo Colorado declined 5 percent due to declines
in Retail. The Rose Bowl, the final geo area to decline, fell 21 percent due to declines in Restaurants
and a special vehicle event last year.

Citywide Highlights

Total quarterly cash receipts for the third quarter 2015 compared to third quarter 2014 were up 5.0
percent. The Transportation category grew by 6.1 percent led by robust new auto sales growth while
overcoming losses in used auto sales, service stations, and miscellaneous vehicle sales. General
Retail gained 2.4 percent. Construction grew by 10.6 percent from gains in both Building Materials
Retail and Wholesale. In Food Products, which increased by 4.2 percent, Restaurants continued
growth at over 6 percent.

For the third quarter of 2015 compared to third quarter 2014, Business to Business sales fell by 12.1
percent in Pasadena.

The South Coast region’s sales tax for the same period increased by 2.2 percent. In Pasadena,
increases came in New Auto Sales up 15.4 percent; Restaurants up 6.2 percent; Furniture and
Appliances up 11.7 percent; and Building Materials Retail up 13.0 percent. Comparatively in the
South Coast region, gains came in Restaurants up 5.9 percent; New Auto Sales up 7.1 percent;
Furniture & Appliances up 15.6 percent; and Miscellaneous Retail, up 4.7 percent.
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City of Pasadena
Historical Sales Tax Capture & Leakage Analysis
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At the February 22, 2016 Finance Committee meeting, it was requested that additional information be
provided regarding categories of sales tax leakage along with economic comparison data against other
cities in the County and region. The following charts are being presented to address these guestions.

The chart above represents sales tax leakage by category in Pasadena. A score of 100 percent represents
that Pasadena businesses of that category are meeting the projected target based on our population and
spending. In theory, it means that Pasadena resident’s dollars are staying in Pasadena on a one-to-one
ratio for the category. A score of less than 100 percent represents that Pasadena is not retaining its
potential sales tax dollars and that residents are going outside of Pasadena to make purchases; conversely,
a score greater than 100 percent means that residents outside of Pasadena are coming in to Pasadena to
make purchases. The lightest shade of each category represents the third quarter of 2015, the medium or
middle shade represents the third quarter of 2012 and the darkest shade represents the third quarter of
2010.

Based upon the data provided, Pasadena has significant sales tax leakage in the following areas:

department stores, food processing equipment, service stations, building materials wholesale and building
materials retail.
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Selected Los Angeles County Jurisdictions
Sales Tax Per Capita
October 2014 - September 2015 Sales Period
{Benchmark Year 2015Q3)
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CITY OF PASADENA

TOTAL CITY $29,863,495
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City Of Summary

PASADENA Sales for

Oct'14 to Sep'15

California

News

How are prices affecting Sales Tax Revenues? The Annual Inflation Rate (CPI-U Western Region) in November edged down to
1.5% from 1.7% in November of 2014, due in part to lower gasoline prices. The overall annual inflation rate of 1.5% includes

two segments that are increasingly using up more and more of California resident's disposable income and generally don't
generate sales tax revenues: Housing 3.4% and Medical Care 3.4%. The Annual Inflation Rate for segments that generally do
generate sales tax: Commodities less Food -(2.4)%, Nondurables -(2.0)%, Motor Fuel -(18.7)% and Food and Beverages 1.6%.
{Bureau of Labor Statistics)
Where are Sales Tax Revenues growing? Retail Sales grew by 7.9% during the holiday season, excluding autos and gas.
(SpendingPulse) Double-digit growth in furniture sales shows that consumers have more disposable income and are willing to
splurge on big ticket items. (MasterCard Advisors)

‘Top 25 Sales Tax Generators New to Top 25 *
APPLE STORES HONDA OF PASADENA SYMES TOYOTA

AUDI LEASING BENTLEY LEASING MACY'S DEPARTMENT STORE TARGET STORES

AVON PRODUCTS NORDSTROM RACK TESLA MOTORS *

BED BATH & BEYOND PACIFIC SALES THE LANGHAM HUNTINGTON HOTEL

BEST BUY STORES ROSS STORES THORSON MOTOR CENTER

CA INSTITUTE OF TECHNOLOGY RUSNAK AUDI TRANS OCEAN MOTORS VOLKSWAGEN
ENTERPRISE RENT-A-CAR SEARS ROEBUCK & COMPANY VONS GROCERY COMPANY

GANAHL LUMBER SYMES CADILLAC WHOLE FOODS MARKET

HERTZ CAR SALES *

Business Activity Jul'l4 - Sep'14 to Jul'ls - Sep'15 Oct'13 - Sep'14 to Oct'14 - Sep'15

Pasadena South Coast Statewide Pasadena South Coast Statewide

Total 2.4% 2.2% 2.8% 2.3% 2.0% 2.7%
General Retail 2.4% 4.1% 3.7% 1.1% - 2.8% 2.9%
Food Products 4.2% 4.5% 4.8% 4.5% 5.3% 5.6%
Transportation 6.1% 1.7% 1.4% 6.5% -0.9% -0.2%
Construction 10.6% 5.0% 8.0% 2.4% 7.0% 7.3%
Business To Business -12.1% -4,9% -1.7% -7.4% -1.5% 0.6%
Restaurants 6.2% 5.9% 6.0% 5.6% 6.7% 7.2%
Auto Sales - New 15.4% 7.1% 8.4% 15.8% . 6.9% 8.3%
Miscellaneous Retail 1.7% 4.7% 4.3% -2.2% 3.5% 3.9%
Apparel Stores 0.5% 1.2% 2.0% 0.1% 2.6% 3.0%
Furniture/Appliance 11.7% 15.6% 12.5% 11.7% 9.5% 7.9%
Department Stores -2.3% 1.9% 1.6% -3.0% 0.3% 0.7%
Food Markets -3.7% -0.4% 0.7% -0.6% 0.9% 1.0%
Chemical Products -18.4% 114% -3.8% -16.0% -10.0% -2.8%
Service Stations -7.6% -7.9% -10.8% ~12.7% -13.8% -14.3%
Leasing 9.4% 6.4% 8.2% 10.5% 9.8% 10.4%
Bldg.Matls-Retail 13.0% 4.5% 3.9% 8.4% 5.2% 5.6%
Auto Parts/Repair 2.3% 53% 6.5% 5.0% 4.7% 6.7%
Recreation Products 1.0% -1.6% -1.7% 1.6% -0.4% 0.7%
Bldg.Matls-Whsle 7.8% 5.5% 11.4% -4.3% 8.8% 8.9%

MuniServices



Sales Tax Per Capita by Benchmark Year
Annualized Sales Tax For City Of Pasadena Divided By Its Population As Reported By State Department Of Finance
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Pasadena: 3rd Quarter 2015 Sales Tax Capture & Gap Analysis Report

209%

127% 12"_{: 129% 124%
109%

The chart is an overview of how well Pasadena is capturing potential sales tax based on its residents' effective buying income
(disposable income) compared to purchasing habits in the South Coast region.
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